
 

 

 DANGEROUS GOODS BY AIR 
Envirotainer has announced that DB Schenker will now employ its "specialised 
equipment, knowledge and expertise" to provide worldwide temperature-
controlled air cargo services to meet the specific needs of the pharmaceutical 
and healthcare sectors as well as shippers of other extra-sensitive products. 
"It is exciting to see how the local partnership that DB Schenker and 
Envirotainer had [in place] for years in different regions of the world... has 
grown to a global partnership between our companies. This already existing 
solid foundation will now become the platform to launch the next big steps in 
the partnership," says Envirotainer CEO Thomas Persson. 

 INDUSTRIAL PACKAGING 
Mauser has announced that it has received ISO 14001:2004 certification for all 
its European sites. Achieved in line with its Mauser Eco-Cycle strategy "for 
environmental commitment throughout the entire life-cycle of its products", the 
certification covers all the company's facilities in the Benelux region, France, 
Germany, Italy, Turkey and the UK and includes the complete European 
product portfolio, ranging from blow-moulding machinery to IBCs and plastics, 
metal and fibre drums and smaller packagings. 

US-based pails producer BWAY has announced a first quarter 2009 net loss of 
$2.7m compared to a net loss of $3.9m a year ago despite a 2.3% year-on-
year drop in revenues from $217.4m to $212.5m. While sales volumes, 
"affected by the continued challenging macroeconomic environment", fell 14% 
year-on-year, adjusted EBITDA was up 7.6% from $14.5m a year ago to 
$15.6m. "While the near-term outlook for the broader economy and for BWAY's 
end markets remains challenging, we are continuing to take the necessary 
steps to effectively manage through the recessionary environment," says 
president and CEO Ken Roessler. 

IPL, a Canadian manufacturer of plastics pails, has announced first quarter net 
earnings of C$630,000, up from C$129,000 a year ago, from consolidated 
sales of C$55.9m, themselves up 29.5% year-on-year from $43.2m. "We are 
very satisfied with the trend evidenced by the first quarter results, which 
generally tend to reflect seasonal softness," says president and CEO Serge 
Bragdon. "All of our financial indicators improved despite the challenging 
economic times," he continues. 

 
 
 


